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LCV and Pick up market
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LCV World market 2016-2021
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Pick up market 2016
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Pick up top 12 models 2016
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2016 top sales by market & model

United States

Ford F-Series 808 656
Chevrolet Silverado 573 847
Ram P/U 490 562
Toyota Camry 386 359
Honda Civic 366 079
Honda CR-V 355870
Toyota Corolla 354 644
Toyota RAV4 350293
Honda Accord 343202
Nissan Rogue 316432

Full size Pick ups
Mid size
Small size

Source : IHS
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Brazil

Hyundai HB20
Chevrolet Onix
Ford Ka

Fiat Palio

Toyota Etios
Chevrolet Prisma
Renault Sandero
Toyota Corolla
Fiat Strada
Honda HR-V

163 194
145126
98787
71470
68 603
66 340
64331
63411
60358
57 631
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Argentina
Toyota Hilux 32315
Fiat Palio 30820
Volkswagen Gol 28352
Renault Clio 25 836
Toyota Etios 22779
Chevrolet Corsa Classic 20715
Ford Focus 20516
Ford Ecosport 19631
Ford Fiesta 19625
Peugeot 208 19034
Volkswagen Amarok 18143
Ford Ranger 17717
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South Africa
Toyota Hilux 34 837
Ford Ranger 30632
Volkswagen Polo Vivo 29081
Volkswagen Polo 20451
Toyota Ses'fikile 13940
Nissan NP200 12581
Isuzu D-Max 12 449
Chevrolet Chevy Utility 11922
Ford Fiesta 11715
Ford Ecosport 11628
8
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Australia
Toyota Hilux 41832
Toyota Corolla 40 844
Hyundai i30 37419
Ford Ranger 37082
Mazda 3 35977
Holden Commodore 30 623
Mazda CX-5 24 508
Toyota Camry 23 608
Holden Colorado 22 068
Mitsubishi Triton 21713
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Pick up market moved from historical American to Worldwide
dominated by the Asian manufacturers

It all starts with
Ford Model T
Runabout in 1925

Today’s PUP range is very ‘ ... to a premium
wide - from very basic vehicle fully equipped
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Hilux — Leader in 1 Ton Pick up since 1968

8 generation of Toyota Hilux
1968 1972 |

% The first
“generation of
Toyota Hilux
was based on
Renault 4CV and

manufactured
my Hino Motors

— e ——




Recent evolution in Europe

oo Pick UP Market Share Evolution in France ...To emerging
(" 500 stylish SUV-ish
From Japan o0 L-200 y
workhorse 5% D-Max Pick Ups and
o European
hegemony... o . Navara
- ‘ % A< o presence
o Hilux - _
40% 2
30% Amarok
20% Ranger
10%

0%
2007 2008 2009 2010 2011 2012 2013 2014 2015
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Partnerships in 1 ton Pick up
- ullbfak\ 4 suzu D-Max
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Example of alliance synergies

W
-

RENAULT NISSAN

Background

- Launched in 2008 in Romania
for Europe market
- Stopped in 2012

- Industrial tools transferred in
Nissan’s South Africa plant

- NP200 has 50% segment
share in South Africa
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Nissan NP200

RENAULT



Product - Pick up
range and specific
features
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Customer & product focus : what is a Pick up?

SMALL PICK UP MID SIZE PICK UP FULL SIZE PICK UP
ex. Fiat Strada Toyota Hilux Ford F-150

Payload: 0,5-0,8T

Car derived pick up Body on frame Body on frame
Unibody

Engine: < 2L 2,0-3,2L 4L -6L

Diesel and gas L4 Diesel and gas L4 L5 V6 Diesel and gas V6 V8
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Pick up — a range of product

Chassis-cabine

Simple Cabine 1

Double Cabine

o~
|
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Pick up — a range of product

WORK HORSE LIFE STYLE
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Small Pick up Mid-size / Full size —
Caisse autoporteuse chassis-échelle

Light and compact Capable
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Pick up — a range of product

from Pick up to frame based SUV
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Trends & innovations

Chassis en aluminium sur F-150
ALL-NEW F-150 FRAME

FULLY BOXED FRAME IS TOUGH, 12-CORNER
MORE CAPABLE CRUSH BOXES FOR
IMPROVED FRONT
EIGHT THROUGH WELDED IMPACT PROTECTION
UP TO 60-POUND CROSSMEMBERS FOR

WEIGHT SAVINGS FOR INCREASED STIFFNESS
IMPROVED CAPABILITY |

GREATER USE OF

HIGH-STRENGTH,

70,000-PSI STEEL

| FOR IMPROVED

LARGE CROSS-SECTION TOWING AND PAYLOAD
RAILS FOR IMPROVED

STAGGERED

EERL TORSIONAL RIGIDITY

REAR SHOCHKS

FOR IMPROVED RIDE
AND HANDLING

Ford F-150 Hybrid in 2020
&&» | NEWS £

woew focshook comfford v tutier comiord

Ford Adding Electrified F-150, Mustang, Transit by 2020 in Major EV Push;
Expanded U.S. Plant to Add 700 Jobs to Make EVs, Autonomous Cars

« Ford confirms seven of 13 new global electrified vehicles coming in the next five years,
including F-150 Hybrid, Mustang Hybrid and Transit Custom plug-in hybrid

- lighter and electric

ACTUALITES NOUVEAUTES ESSAIS OCCASION GREEN D

l'esla : un pick-up et un camion 100°

o electriques
bientdt programmés !

PUBLIE LE 19 AVRIL 2017 A 17:21 | MIS A JOUR LE 20 AVRIL 2017 A 15:41 | PAR JULIEN JODRY

W [ [c[r[infe
partages

Elon Musk I'a annoncé lui-méme : Tesla lancera bientét un pick-up et un
camion, évidemment 100% électriques.




Trends & innovations : unibody 1T payload

Fiat Toro unlbody 1t, sold from 2016

T e st e
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Pick up: tailormade range of conversions

Examples of heavy conversions : Tow trucks , cherry pickers, Aerial bucket, tipper,
flatbed, workshops vehicles, Road safety patrol vehicle...
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Exterior & comfort accessories

A |
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Customers and usages
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Who are our customers ?

Professional use ‘I Private use

SMALL BUSINESS SPORTS & OUTDOOR ACTIVITIES
[ ]
1 4 © f
]

ENVIRONMENTAL SERVICES ‘ ' ﬁ

é
o0

LOCAL AUTHORITIES
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Who are our customers ?

BEST-FOR-NOW WORK-LIFE-PARTNER

THE WORKHORSE

Serious Work Dual Purpose Multipurpose
Lifecycle Lifetime loyalty
A
Segment Segment Segment
1 2

DUAL USAGE
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WHO is Alaskan CUSTOMER ? FROM TO

- o ||

Work - Life — Partner

Primary reason for
purchase is work, the

Primary reason is still
work but dual usages are

vehicle plays an frequent.
essential role in the
daily duties.
Usages: Usages:

Mainly work in different Work varied depending on

business areas, job,
Heavy daily usage, Both heavy and light
Taught circumstances, loading,
Off-road usages Large scale of private lifestyle
usages:

towing/ house maintenance/
transporting family/hobbies/
shopping/ holidays
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A usage can be very intensive (1/2)

Common use of
3t Payload instead of
1t allowed

That’s why frame body
and leaf suspensions
are appreciated



A usage can be very intensive (1/2)

Towing 7,5t instead of 3t!

RENAULT



Leisure and workhorse in all segments

Price *

\ . PREMIUM
ﬂ i | mainly DC with high
! equipment

! HEAVY
: WORKHORSE |

mainly SC with basic
equipment

20K€

Payload ¥
1 Ton y X

A Q) !
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Why does customer prefer Pick up ?

Flexibility of cargo space

Capability to safely handle all
road conditions

o

SEDAN &
Suv

o

Security of cargo?

Rough, truck-like ride?

Small, spartan interior?
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What is an ideal MSPU?

IR

[y

fEY It's a capable, credible tool, to be
.L used, to get dirty.

1 5

ﬂ L-.II\ . :
1 "

| oy
L I 1

Versatile

Capable

v Accommodates all types of
cargo in an open bed (i.e.,
camping equipment, bikes,
skis, mulch, furniture)

v Handles all weather and
terrain

PRODUCT PLANNING

¥ Complete capability in a
manageable size, making it
easy to maneuver, park, fit in
garage, and drive into the
city

v

v

Authentic

It looks like a true truck
- not a hybrid truck

It will be used like a
true truck - not for
projecting an image

33
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Why Renault is entering Pick up market ?

Renault strategy for Pick Up market

- Market coverage (introduce / reinforce in markets with strong Pick up
exposition). Pick Up segment accounts for 42% of world LCV sales.

- Model coverage (in developing Pick up markets : complete the model
range with Pick up opportunity)

- Alliance synergies
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South America 1,2 M units LCV Market

PR
— 7

is mainly Pick Up
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Main competitor
EIAT STRAD/A
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Duster Oroch, a new concept, creating a new segment

PUP 1 PUP 1.5
Renault

Duster

Fiat Strada Oroch

e
VW Saveiro ? H
>

p 2 \ i
P v/ | —  Chevrolet Double Cabin
3 ’ Duster carry-
Montana y
over
Unibody
OO PRODUCT PLANNING

PUP 2

Chevrolet S10

Toyota Hilux

Mitsubishi L200

.\ = Ford Ranger

Nissan Frontier

VW Amarok

39
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Customer target : constrained fine-looking pick-up seekers

Who are they?

Main purchase criteria

e Customers with both private and professional use 1 - Price

e Young adults (from 28 to 40 years old) mainly single or 2 - Design
recently married with children 3 - Brand

e Own Pick Up 1 (Strada, Montana) and old Chevrolet S10

Usage Car attitude

e Moderate use of vehicle : sometimes load big volumes
but do not overload

Also traveling for leisure and pleasure

Daily usage on roads and motorways

e For a minority: non-paved roads but drive with precarious
ground conditions

e They want a new vehicle

e They are loyal to the Pick Up segment

e Car is symbol of social growth, status and life style

e They would like a Double Cab Pup 2 but can’t afford it




Pick-up »

A REAL

DOUBLE CABIN
[Z‘ngrs/ S5seats]

-
A

RIGHT BALANCE e
BETWEEN CABIN PRACTICAL 4% ARELIABLE

AND BED 4" FELLOW TRAVELLER

Extends the limits of Pick-Up territory...




\ Atiracive Desigmn
Re@all 4 eeers Wit Wiheews

o TS — N Spaciousiinterior







Intelligent range of accessories

*Exemplo de utilizacdo
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— Passian for life

Nova

Renault DUSTER OROCH

#PickUpYourlLife







Alaskan in few words

Off Road and maneuverability
- Hill Start Assist
- Hill Descent Assist

THE STUNNING MACHINE

- Ground Clearance
- Turning Radius

1-Tonne 3,5 Towing
Payload capacity

C-Channel system
Tailor-Made

New five-link rear
suspension

Private car interior Easy to use and to lead

Handling and comfort 167 g/km with _modern
6,3 L/100 equipment
- 450 Nm
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A tailor made offer based on a muscular Pick up : exterior design

Muscular, Robust, Comfortable, Powerful , Ingenious
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Robust & comfortable CUSTOMER BENEFIT

Combines excellent ride and handling with
premium comfort for all passengers, with no
compromises in off-road capabilities or
strength

Better filtration capacity => better acoustic
and less vibration rise of the road

Good stroke and damping in wavy road

High lateral rigidity and light weight
suspension

rear suspension
= \. -

Gives high stability by steer properties
Best driving experience
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Robust & comfortable S

» Seats are adjustable with lumbar
support to reduce fatigue on long
journeys

» Heated seats for more comfort

A SPACIOUS, COMFORTABLE CABIN

Zero gravity seats with lumber
support and body pressure
distribution on seating surface
(Inspired from NASA seats)

4, 6 or 8 way adjustability seats

Manual or power with leather
\' U <> PRODUCT PLANNING seats & Heating function




Road comfort : 5-link rear suspension vs leaf spring

A
LY

Q@

5-LINK Suspension

COIL SPRING have no
frictiom

The length of LINKs are longer
=The friction of BUSH is smaller

<> PRODUCT PLANNING

LEAF Suspens:on

————1

m
-

The moment of stroke.

The relative movement between LEAFS.

a

The frictional force occur between LEAFS.

r———————
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Powerful & ingenious

DIESEL ENGINE RENAULT M9T 2.3 litre dCi, a simple four-
cylinder twin-turbo diesel engine

2.3L dCi ENGINE

Best in class fuel economy

OO PRODUCT PLANNING

CUSTOMER BENEFITS:

» Expected best in class ratio fuel
consumption vs power/ torque

» Outstanding acceleration with
benchmark fuel economy and CO2
emissions

Proven features on new Master
Expected best in class consumption
CO2 improvement by downsizing

Twin-turbo technology for
performance at low and higher revs

Quiet and responsive engine

Designed specially for commercial
vehicles
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Technical features — safety

When the accident is unavoidable, the safety zone minimize the risk of occupant injuries in case
of accidents.

Front
Crushable Zone
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Thank you
for your attention
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